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NXTDIGITAL launches its “Partnership for Growth 3.0” - expands its network 
with 40 new NXTHUBs across the country; announces its suite of apps  

 40 new NXTHUBs launched simultaneously across India – each offering over 650 ‘live’ TV 
channels and broadband. Adds to NXTDIGITAL’s existing coverage of over 4,400 pin codes. 

 Each NXTDIGITAL owned-and-operated NXTHUB is fitted with an ADDS or Advanced Digital 
Distribution System, offering Last Mile Owners (LMOs) a plug-and-play solution. The video 
solution, based on HITS or Headend-In-The-Sky technology is unique as it is satellite based 
and not constrained by weather, terrain or connectivity  

 Eliminates the need for LMOs to invest in head-ends or related technology; and offer their 
customers a slew of digital services, backed by high quality service levels 

 60 more NXTHUBs being set up across the country. All NXTHUBs are future-ready to deliver 
a suite of digital services to customers, including OTT and WiFi 

 Part of the company’s philosophy of “Partnership for Growth” – ensuring its LMOs have 
access to new products and emerging technologies; to stay relevant and grow. 

 Driving digital inclusion, NXTDIGITAL opens up its Application Programming Interfaces 
(APIs) to LMOs. Announces a pre-integrated mobile app under its VAAP (Value Added Apps 
for Partners) programme. 

28th October, Hyderabad: NXTDIGITAL Limited (“NDL”), the media vertical of the global Hinduja Group 
and India’s premier integrated digital distribution company offering digital cable, HITS (Headend-In-The-
Sky), broadband, content and teleshopping; today launched 40 NXTHUBs across India and unveiled a 
Value-Added App for its Last Mile Owners (“LMOs”). Following on the launch of its pilot in Ranchi, these 
NXTHUBs were electronically launched at an event in Hyderabad across 13 states including Andhra 
Pradesh, Telangana, Gujarat, Uttar Pradesh, Maharashtra and Karnataka, amongst others.  

Each NXTHUB is owned and operated by NDL and is equipped with the latest technology comprising 
an ADDS or Advanced Digital Distribution System – to distribute over 650 digital TV services received 
via satellite to LMOs and their customers. The NXTHUB plug-and-play model eliminates the need for 
LMOs to invest in headend and related technology. Besides video and broadband, these NXTHUBs are 
future-ready to offer a slew of additional digital services including OTT and WiFi.  

Each location has been strategically chosen to augment the company’s footprint across the country, 
which today stands at over 4,400 pin codes, as well as focus on markets where LMO growth is 
constrained by the ability to invest. For LMOs, this plug-and-play solution facilitates them to go “digital” 
literally overnight, offering their customers over 650 digital television channels and other digital 
services including broadband. NDL has planned a total of 100 such NXTHUBs for this financial year 
that will further strengthen the NDL footprint across the country. 

Says Vynsley Fernandes, Managing Director & CEO of NXTDIGITAL Limited “One of the key principles 
of the Hinduja Group is ‘Partnership for Growth’. After 2.0 saw the launch of HITS to connect LMOs in 
even the most remote locations through the only satellite-based cable TV platform in India; 3.0 focuses 
not just on strengthening the overall ecosystem we have built, but harnessing the convergence of 
technologies – to be delivered through a national network of NXTHUBs. Video and broadband are only 
the start of the digital highway of services that we have developed for roll-out, backed by a robust suite 
of innovative apps developed by service providers, exclusively for our LMOs and subscribers.”.  

Says SY Srikumar, Regional Head for Andhra Pradesh & Telangana at NXTDIGITAL “We’re proud that 
16 of the 40 NXTHUBs are in Andhra Pradesh and Telangana alone – and this national launch from 



 

 

Hyderabad reflects our commitment to LMOs here and the subscribers who expect a high quality of 
service. We believe this unique model will help stimulate growth and we have already lined up not just 
new products but also many more NXTHUBs across the region.” 

NDL which has always been at the forefront of using technology to boost the digitisation of its networks 
and thereby deliver the best customer services, also announced the launch of its new APIs or 
Application Programme Interfaces for its NXTDIGITAL HITS service as well as a pre-integrated mobile 
app solution from “Mobiezy” - under its VAAP program or “Value Added Apps for Partners”. These APIs 
are designed to provide LMOs a way to develop or integrate their own subscriber mobile applications 
to automate activation/deactivation of subscriber packages directly into NDL’s systems, thereby 
enhancing the user experience.  

According to Ms. Ru Ediriwira, Group CTO at NXTDIGITAL, “This initiative will empower subscribers to 
pay online and subscribe to the channels they want to watch and get it activated on their TV sets in real 
time without any delay. Without needing to undertake any software development, LMOs can approach 
Mobiezy for their pre-built and pre-integrated solution that uses NXTDIGITAL’s new APIs and can be up 
and running with their own mobile apps within just a few days”. 

The Partnership for Growth 3.0 model envisages not only expansion through NXTHUBs and 
development of apps, but also new business models that will benefit the entire ecosystem. One such 
initiative is the infrastructure sharing model that NDL has been working on – which will help other MSOs 
reduce operating costs, improve quality of service and extend services to hitherto unviable markets, 
especially rural; by riding on the HITS platform that covers all of India. 

 

About NXTDIGITAL LIMITED (www.nxtdigital.co.in) 

NXTDIGITAL Limited (NDL) is the media vertical of the global Hinduja Group. The media and communications 
company is India’s premier integrated Digital Delivery Platforms Company - delivering services via satellite, digital 
cable and broadband. With a pan-India reach, NXTDIGITAL delivers television services through a dual delivery 
platform consisting of digital cable and the country’s only Headend-In-The-Sky (HITS) satellite platform, under 
the brand names INDigital and NXTDIGITAL respectively. The Company’s Digital Cable television platform delivers 
750+ channels across 100+ cities and towns whilst the HITS service is available in more in over 1500 cities and 
towns covering more than 4400 Pin Codes- with a significant presence in the fastest-growing demographics of 
semi-urban, semi-rural and rural India. The company is well established nationally through a franchisee base of 
nearly 10,000 Last Mile Owners; delivering digital services to millions of customers across the length and breadth 
of the country. A game-changer in the industry, the HITS platform also provides infrastructure sharing services to 
Multi-System Operators (MSOs); providing them with a highly cost-effective way to deliver their services via 
satellite at a significantly improved level of quality of service. With its state-of-the-art HITS facility and data centres, 
it is the only company that can offer direct-to-network services to any corner of the country. Other than Television 
services, its subsidiary ONEOTT Intertainment Limited is one of India’s top 5 private Internet Service Providers and 
has a strong presence in Broadband and Internet services in 45+ cities. Its services under the brand “ONE 
Broadband” provide converged services of Video, Data and Voice to consumers by delivering high-speed internet 
and services across multiple cities in India. With “ONE Gigafiber”, the broadband company also provides FTTH 
(Fibre to the Home) services for consumers - providing speeds up to 1,000Mbps. 
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